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It gives me immense pleasure to extend a warm welcome on behalf of
Gurugram University. We are deeply committed to nurturing talent,
fostering innovation, and preparing our students to meet the evolving
demands of the professional world.

Gurugram University strives to focus on streamlining our academic and
administrative processes to enhance student welfare, employability, and
holistic development. Our goal is to equip students not only with
academic excellence but also with the professional ethics, practical
exposure, and technical proficiency required to excel in today’s
competitive environment.

Situated in Gurugram—India’s second-largest IT hub and a dynamic
centre for finance, banking, healthcare, and emerging technologies—the
University offers the unique advantage of industry proximity. This enables
us to build strong collaborations with leading organizations, facilitating
internships, training, and placement opportunities for our students.

We strive to create a vibrant ecosystem that encourages experiential
learning, innovation, and leadership. Our transparent, student-centric
administration and conducive learning environment ensure that every
learner is empowered to realize their full potential.

| take great pride in presenting our students—driven, skilled, and ready to
contribute meaningfully to the corporate world. We look forward to
building enduring relationships with our industry partners and shaping a
future of shared success.

Prof. Sanjay Kaushik
Vice-Chancellor,

Gurugram University,
Gurugram
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It is my privilege to welcome potential recruiters to the Gurugram
University Placement Program. At Gurugram University, we believe in
equipping students with knowledge, creativity, and professional ethics to
meet the evolving demands of industry and society. Through quality
education, research initiatives, and strong industry collaborations, our
graduates are prepared to face real-world challenges and contribute
meaningfully to organizational and national development.

The Placement Cell, supported by our dedicated faculty, continually
strives to foster meaningful partnerships with industries and create
opportunities that shape successful professional journeys. | am confident
that our students will display the same dedication, innovation, and values
that define Gurugram University wherever they go. convey my best
wishes to all students for their career prospects and to the recruiting
partners for a productive and long-lasting association with Gurugram
University.

Dr. Sanjay Arora
Registrar

Gurugram University,
Gurugram
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It is a privilege to welcome you to Gurugram University. We are firmly
committed to developing professionals who are confident, competent,
and responsible—individuals prepared to navigate the complex demands
of an increasingly competitive global environment. Since my association
with the University, our focus is to elevate academic standards,
encourage innovation, and ensure holistic growth for every student across
all departments.
Our learning ecosystem blends strong theoretical grounding with
practical, industry-aligned exposure. The goal is simple and non-
negotiable: students should not just hold a degree—they should be
genuinely ready for the workplace from the very first day. Situated in the
centre of Gurugram, a major hub for technology, finance, startups, and
corporate enterprise, the University naturally benefits from robust
industry collaborations. These partnerships provide students with
meaningful real-world experience, structured internships, and strong
placement opportunities across diverse sectors.
We take pride in shaping graduates who excel professionally while
upholding integrity, accountability, and ethical leadership. As our students
begin their careers, | encourage them to carry forward these values and
approach every challenge with determination and clarity.
| extend my best wishes for their continued growth, success, and positive
impact in the years ahead.

Dr Seema Mehlawat
Chairperson
Gurugram University
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It gives me immense pleasure to present the Training and Placement
Brochure of Gurugram University. At Gurugram University, we believe that
education is not confined to classrooms—it extends to developing skills,
nurturing talent, and preparing students for the real-world challenges of
the professional environment.

Our Training and Placement Cell strives to bridge the gap between
academia and industry by providing students with comprehensive career
development support through skill enhancement programs, internships,
workshops, and placement drives. We are committed to empowering our
students with employability skills, professional ethics, and the confidence
required to excel in today’s competitive world.

Located in the heart of Gurugram, a thriving hub of technology,
innovation, and enterprise, our students enjoy unique exposure to leading
industries and organizations. We take pride in our collaborations with
reputed companies and our growing network of corporate partners who
continue to recognize and value the potential of our students.

| extend my best wishes to all our students for a bright and successful
future and express my sincere gratitude to our industry partners for their
continued trust and support.

Dr. Charu Gandhi

Director Employability
Gurugram University,

Gurugram
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Welcome to the Training and Placement Office (TPO) of Gurugram
University — where dreams and opportunities intertwine.

At Gurugram University, we believe education is more than acquiring
knowledge; it is the foundation for building a future full of possibilities.
The TPO plays a vital role in transforming this belief into reality by guiding
students towards meaningful and rewarding careers.

We are dedicated to shaping professionals who can excel in today’s fast-
evolving world. Through focused training sessions, career counseling, and
strong industry collaborations, we equip students with the right blend of
skills, confidence, and exposure. Our mission is to bridge the gap
between academia and industry, ensuring that every student is career-
ready and future-focused.

With an emphasis on innovation, integrity, and excellence, we strive to
ignite aspirations, fuel ambitions, and create new pathways to success.
Together, let's embark on this journey of growth and discovery—turning
aspirations into achievements and building a future full of opportunities.

Dr. Aman Vashisth
Training & Placement Officer,

Gurugram University,
Gurugram
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Gurugram University, one of the youngest and fastest-growing state
universities of Haryana, aspires to be a center of academic excellence
and innovation. Established at the campus of Rao Tula Ram College of
Science and Commerce, the University is located in Sector-51, Gurugram,
spread across 11.5 acres of lush green surroundings.

Built on the twin pillars of Education and Research, the University fosters
an environment where creativity and knowledge flourish. It is equipped
with modern libraries, state-of-the-art laboratories, and is developing
hostel, medical, transport, and residential facilities to provide world-class
amenities.

With a vision to emerge as a global university, Gurugram University offers
programs in diverse and cutting-edge fields such as Computer Science,
Artificial Intelligence, Cyber Security, Law, Pharmacy, Physiotherapy,
Nursing, and more.

In just a few years, the University has made remarkable progress —
creating a transparent administration, advanced infrastructure, and a
safe, student-friendly campus dedicated to character building, skill
enhancement, and nation building.
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Gurugram University’s Department of Commerce has established itself as a
centre that blends strong academics with real industry relevance. The
department continuously updates its curriculum, teaching methods, and
industry engagement to match the fast-changing corporate landscape of the
NCR.

With commerce demanding more than theory, the department ensures
students gain practical exposure through industry mentors, case-based
learning, internships, and hands-on assignments. This prepares them to excel
in competitive roles.

The Training & Placement Office strengthens this ecosystem by partnering
with companies across finance, consulting, FMCG, e-commerce, banking,
audit, HR, marketing, and analytics. The focus is on securing roles that match
students’ strengths and long-term goals, enabling placements in both
established and fast-growing organisations.

Students are also groomed in resume development, communication,
interviews, analytical skills, and workplace professionalism, ensuring they
meet industry expectations with confidence.

Choosing the Department of Commerce is not just choosing a degree—it’s
choosing a career direction. Students who come with ambition leave
equipped with competence, clarity, and confidence to build successful
careers.
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The Department of Commerce was established in 2018 and started with M.
Com. (2 year), MCom 5 year (Integrated) Programmes in its year of inception.
The doctoral programme in Commerce has been launched since 2021-22. These
programmes prepare the students for a rewarding career in academia at top
business organizations and institutions around the world. These programs have
three broader areas of study: Accounting & Finance, Marketing and HRM. The
teaching pedagogy is the learner/student centric, ICT enabled, case study,
project based, continuous assessment, comprehensive and realistic evaluation.
Within a short span of four years, we are able to establish ourselves as a Centre
of Excellence with a focus on teaching, education, Research and campus
placements. The Department has adequate well qualified, competent faculty
with vast knowledge and experience from the academic and industry. The
teachers are dedicated to academic and overall development of the student
community which adds ablaze in their excellent performances in competitive
examinations like NET/JRF as well as outstanding participation in various
cultural, sports, literary activities organized at university level where they always
stand at top three ranks.

VISION :
To educate and equip the innovative and competent human resource who will
be globally suitable for industry, business and service sector
MISSION :
To deliver knowledge through quality education and encourage the students for
professional career in accounting, finance, research, consultancy
To promote the entrepreneurial capabilities among students
To build life skills through value based education and service oriented
programmes.
CORE VALUES :
Entrepreneurship Development, self resilience, Integrity, knowledge, innovation
and research
OBJECTIVES :
To educate and train the students with appropriate skills which will empower
them to face the professional challenges
To promote all round personality development of the students

: : . 11
To inculcate moral values & commitment toward the society
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1 Dr. Seema Mahlawat
2 Dr. Falak Khanna
3 Dr. Anshita Yadav
Dr. Sonika
4 Chaudhary
Ms. Kamal Preet
5 Kaur
6 Dr Isha Nandal
7 Dr. Saakshi Singhal
8 Dr. Nisha Mittal
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DESIGNATI
ON

Associate
Professor

Assistant
Professor

Assistant
Professor

Assistant
Professor

Assistant
Professor
(Contractual)

Assistant
Professor
(Contractual)

Assistant
Professor
(Contractual)

Assistant
Professor
(Contractual)

MOBILE
NO

9728157599

9416687987

8860781119

7015442364

8950024193

8059613564

80535721

8708311461

E-MAIL

seema.mahlawat
@gurugramuniversity.
ac.n

Falak
@gurugramuniversity.
ac.n

Anshita.yadav@gurugr
am university.ac.in

Dr.sonika.commerce
@gurugramuniversity.
ac.in

kamal.commerce
@gurugramuniversity.
ac.in

isha.commerce
@gurugramuniversity.
ac.in

saakshi.commerce
@gurugramuniversity.
ac.in

nishamittal@gurugra
muniversity.ac.in

PHOTO
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CAMPUS

Gurugram University is strategically located in Gurugram, the vibrant corporate and technological hub
often referred to as the "Millennium City" of India. The university's modern campus provides a dynamic
environment that fosters innovation and professional growth, perfectly mirroring the city's fast-paced,
high-tech ethos. Gurugram University features contemporary, well-equipped facilities, including smart
classrooms with projectors, state-of-the-art laboratories, and a comprehensive central library designed to
support advanced research and learning. The campus also provides excellent amenities such as sports
facilities, seminar halls, and student common areas. With a strong emphasis on practical, industry-aligned
education, Gurugram University leverages its location to offer students unparalleled opportunities for
internships, industry interaction, and career placement in one of the country's leading economic centres.

CENTRAL LIBRARY

The library provides a serene and technologically-equipped environment for focused study. It features
comfortable seating arrangements for a significant number of readers and is equipped with Wi-Fi
connectivity. Access to its physical holdings is facilitated through a robust Online Public Access Catalogue
(OPAC). Furthermore, the library offers extensive digital resources, including subscriptions to numerous e-
databases, e-journals, and e-books, ensuring students have 24/7 access to global research and
information from both within the campus and remotely. This seamless integration of physical and digital
resources makes it a vital hub for intellectual growth.
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SPORTS

e Gurugram University campus actively
promotes holistic development through its
dedicated sports facilities, including courts for
Basketball, Volleyball, Badminton, and Table Tennis.
By offering various indoor and outdoor athletic
opportunities, the university fosters a culture of
physical well-being, teamwork, and competitive
spirit among students, crucial for their overall
growth.
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AUDITORIUM

The modern, air-conditioned auditorium at

Gurugram University is the central venue for all
major events. Equipped with advanced audio-
visual systems and excellent acoustics, it is
frequently used to host significant seminars,
conferences, cultural performances, and university
convocations, playing a key role in enriching the

academic and social life of the campus.

CLASSROOMS

Gurugram University is transitioning to a fully digital
learning environment with smart classrooms
throughout the campus. These rooms are modernly
designed and equipped with LCD/LED projectors,
high-speed Wi-Fi, and interactive digital boards. This
technology facilitates blended learning, e-content
delivery, and virtual interaction, ensuring an engaging
and future-ready educational experience for all

students and faculty.
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COMMERCGE CLUB

The Commerce Club of Gurugram University, Gurugram,
is one of the most vibrant and intellectually active
student bodies functioning under the Department of
Commerce. Established with the vision of nurturing
academic excellence, leadership qualities, and holistic
development among students, the Club provides a
dedicated platform for learning beyond the classroom. It
the
understanding and practical

aims to bridge gap between theoretical

application, enabling
students to explore the dynamic fields of commerce,
finance, management, economics, and entrepreneurship

in an engaging and innovative manner.

paar, Haryar

The fundamental objective of the Commerce Club is to
cultivate an environment where students can enhance
their analytical abilities, communication skills, and
managerial competencies. Through a series of well-
structured and student-centered activities, the Club
think

confidently, and participate actively in academic and

encourages learners to critically, present

social initiatives. The Club also strives to instill values of

teamwork, responsibility, discipline, and ethical

decision-making qualities essential for success in the

commercial and corporate world. At Gurugram

University, the Commerce Club organizes numerous
academic, co-curricular, and socially-relevant events

throughout the year. These include seminars,

workshops, essay competitions, quiz contests, business

plan activities, meditation sessions, documentary

screenings, awareness campaigns, and cleanliness

drives.

16
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COMMERCE CLUB

One of the key strengths of the Commerce Club lies in its focus on experiential and participative learning. Students

get the opportunity to plan, coordinate, and execute events under the guidance of faculty mentors, especially the
Convener and Chairperson of the Department. This exposure helps them develop leadership qualities,
organizational skills, problem-solving abilities, and confidence in public interactions. Guest lectures by industry
professionals, research scholars, and experts from various fields further broaden students’ perspectives and help

them stay updated with current industry trends.

17
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Campus, Green Campus”

responsibilities.

S.No. Programme Date Objective Key Outcomes
To help students understand major
Union Budget 2025 - Key announcements, taxation changes, Students gained clarity on budget
Highlights Di . 5 Feb 2025 allocations, and economic policies, sectoral impacts, and
ighlights Discussion implications of the Union Budget national economic priorities.
2025.
Poster-Making
srr . : To spread awareness about Students gained clarity on budget
Competition on Financial 1A financial literacy and empower s ety
. s pr 2025 women throush economic policies, sectoral impacts, and
Literacy for Women’s knowledge 8 national economic priorities.
Prosperity :
SIOgan Writing To create awareness about Students developed innovative
Competition - “Save 25 Sept 2025 environmental protection through slogans; awareness regarding
Environment” creative slogans. sustainable practices increased.
Logo Designing To design an official logo Students actively participated; to
Competition - Commerce 26 Sept 2025 representing the vision and logo selected to);ep reser’:t the’CluFt))
Club activities of the Commerce Club. P ’
Workstation Cleanliness 28 Oct 2025 To promote cleanliness, hygiene, Faculty and schola.rs cleangd and
Drive ct and organized workspaces arranged workstations; hygiene
' awareness enhanced.
Swachh Vichar 29 Oct 2025 To promote pure thinking, itl:)qtews adOptdemEd'tazon If-
Meditation Session mindfulness, and mental wellness. abits; Improved focus and se
awareness.
Swachh Bharat Pledge To encourage commitment toward Partvlcvlpants. pledgeq cleanliness;
29 Oct 2025 X - certificates issued via MyGov
Ceremony cleanliness and civic duty.
portal.
Documentary Screening - 31 0ct 202 To spread awareness on hygiene, ;tudents actively discussed the
« s 10ct 2025 o d civi importance of Swachh Bharat
Swachh Bharat Abhiyan sanitation, and civic sense. Mission
Essay Writing To inspire students to think about Wi ded: sustainabilit
Competition - “Clean 31 Oct 2025 sustainable campuses and Inners awarded; sustainabiiity

awareness increased.

18
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TIMELINE OF TPO EVENTS

Date

TPO Events

21-22 Oct 2024

2-Day Workshop on “INVESTSMART: Financial Education &
Stock Market Career Guide for the Young”

Personality Deve

lopment Sessions

28 Jan 2025 Goal setting and achieving by Current and Desired state

30 Jan 2025 New year resolution and achievements through Hand activity.
4 Feb 2025 listening skills by story building strategies

6 Feb 2025 How to target goal and hand strategy

11 Feb 2025 Preparing and presenting yourself through your Introduction.
13 Feb 2025 Listening skills through storytelling strategies.

18 Feb 2025 Listening skills & introduction practising

20 Feb 2025 Oral presentation and strategies to deliver.

25 Feb 2025 Interview skills and Role-play

27 Feb 2025 Interview Skill building exercises

4 Mar 2025 Mock Interviews

6 Feb 2025 Mental exercises & Role plays

18 Mar 2025 critical thinking and group discussion
20 Mar 2025 SWOT Analysis & critical thinking

24 Mar 2025 Resume building

25 Mar 2025 LinkedIn profile building & it’s practicality

1 Apr 2025 One-on-One Resume Amendments

1 Apr 2025 One Day Lecture on Arts Of Living

4 Apr 2025 Expert Talk on Finding Inner Peace

22 Aug 2025 Industrial Visit to Parle-G, Neemrana

29 Aug 2025 E);;Tserts'll';l/k on Aiming 100% Placement at Sector 51, Gurugram
04 Sep 2025 Lecture on How to crack interview by Times Institute

17 Sep 2025 Lecture on Entrepreneurship by Prof. Ajay Taneja

29 Sep 2025 Industrial Visit to Eco Gram, DLF Phase 5, Sector 53, Gurugram
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BATCH PROFILE
M.COM INTEGRATED 5 YEARS

e 10+2 Examination from Board of School Education, Haryana or of any other
Board recognized as equivalent thereto, with a minimum of 45% (42.75% in
case of SC/ST/ Divyang candidates of Haryana only)

e 273 students from
M.com 5 Year

e 178 Girls
* 9 BOYS o M com (Integrated) 5 year
strength Boys
o Meom (Integrated) 5 year
strength Girls
» Mcom (Iniegrated) 5 year
strength Tota
e Average & Median Percentages
Average : 74.3%
Median:72.4%
e Top 10% Percentage Score o0

76.6%
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M.COM INTEGRATED 5 YEAR

The curriculum is designed to equip students with the necessary knowledge
and skills to pursue careers in the IT industry, research and development, or
further studies in the field.

In addition to academic programs, the department also organize workshops,
seminars, and conferences to facilitate knowledge sharing and promote
collaboration among students, faculty, and industry professionals.

First Semester Third Semester
e An Introduction to Statistics e Business Mathematics
e Business Communication
e Business Organisation
e An Introduction to Accounting
e Fundamentals of Economics
e Business Law — |

Corporate Accounting — |

Cost Accounting

Company Law — |

Principles of Marketing

Basics of Information Technology

Second Semester
e Financial Accounting for Business
e Business Economics

Business Statistics

Business Management

Business Law — |l

Introduction to Computers (with

Fourth Semester

e Corporate Accounting — |l

e Business Ethics

e Company Law —
Statistical Analysis using MS
Excel (with Practical)
Financial Institutions &

Practical) Markets
e Environmental Studies e Auditing
(Qualifying)

21
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Fifth Semester

Financial Management
Investment Analysis
Money and Banking
Contemporary Issues in
Commerce

Income Tax
Entrepreneurship and Small
Business

Sixth Semester

Accounting for Managers

Project Planning & Management
Income Tax Law & Administration
Human Resource Management
Business Environment &
International Business

Retail Management and Sales
Procedures

Ninth Semester

Strategic Management - |
Accounting Theory
Project Report

(Optional - Any Four)

Corporate Tax

Higher Accounting & Corporate
Reporting

Investment Management
Multinational Financial System
Merchant Banking

Financial Management -
Investment Decisions
Advanced Cost Accounting
Project Planning & Management
Financial Institutions & Markets
Small Business Financial
Management

International Finance

Risk Management

Seventh Semester

Accounting for Managers
Management Concepts
Indian Business Environment
Elementary Managerial
Economics
Statistical Analysis for
Business
Workshop on Computer

Applications to Business

Eighth Semester

Management Accounting
Organisational Behaviour
Economic Environment of
Business

Managerial Economics
Quantitative Techniques for
Managerial Decisions
Workshop on e-Commerce

Tenth Semester

Strategic Management - Il
Accounting Theory & Practice

(Optional - Any Four)

Corporate Tax Planning &
Management

Advanced Accounting

Portfolio Management
Multinational Financial Management
Merchant Banking

Financial Management - Il
Cost Management

Project Management

Development Banks & Non-Banking
Financial Institutions
Production & Operations
Management

International Finance
Financial Derivatives

22
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Raj Jaiswal

Skills & Interests : Content Creation,
Video Editing, Social Media Management
Certifications : NISM, SEBI Financial
Awareness  Program, IIDE  Digital
Marketing, Counselor At College Search
And Girnar Soft Pvt. Ltd

Vishal Kumar

Skills & Interests : Python, AIML,
SQL, HTML/CSSMs Excel, Ms Word,
Data Analysis, Data Visualisation,
Google Sheet, Rapid Learning
Certifications : Tableau, Data
Analytics, Google Sheet, Power Bi

Varsha Mishra
Skills & Interests : Excel,good

communication, basic resume portfolios,

accountingfinance
Certifications : Academic
Counselor(sunstone school of

management and girnarsoft education)

&)

Diksha Yadav

Skills & Interests : Ms word, Ms
excel, Communication Skills, Time
Management skills

Certifications :Basic computer
course, Personality Development,
soft skills,HR assessment

23
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Anshu

Skills & Interests : Ms Word, Ms
excel, Ms PowerPoint
Certifications : Basic computer
course, Advance excel, Personality
development,Google sheets,Soft
skills

Suresh Kumar Mehto

Skills & Interests : PMs Excel,
Ms Word, Data Analysis,
Google Sheet,

Certifications : Excel, Data
Analytics

Naman Aggarwal

Skills & Interests : Ms office ( word,
powerpoint , excel), email writing,
interested in role of finance & accounting
Certifications :Worked in Magicpin for 1
year,experience of 3 year at my own
business,certificate of basic ms office,

Priya

Skills & Interests : Google
sheets, Google forms, Ms
Excel, Ms Word
Certifications : Google
sheets, Excel

24
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Leesha Kapoor

Skills & Interests : MS office
(word,powerpoint,excel), Email
writing and drafting,interpersonal
skills

Certifications : Internship at G4S
secure solutions India pvt. Ltd.
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BATCH PROFILE

M.COM 2 YEAR

o ACADEMIC QUALIFICATIONS

e B.Com. (Hons./Pass) or BBA or B.A with Economics/ Commerce/
Marketing/Insurance as a subject from a recognized University obtaining at
least 45% in aggregate (42.75% in case of SC/ST/ Divyang candidates of
Haryana only)

o BATCH STRENGTH s M Com 2 year Strength Boys

34 students from M.com 2

Year
e 24 Girls ) i
« 10 Boys s M.Com J year Strength Tota!

10

. SCORES B

e Average & Median Percentages
Average : 72.4%
Median:70.5%

e Top 10% Percentage Score

75.2% y

s M Com £ year Strength Girls
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M.COM 2 YEAR

The curriculum is designed to equip students with the necessary knowledge
and skills to pursue careers in the IT industry, research and development, or

further studies in the field.

In addition to academic programs, the department also organize workshops,
seminars, and conferences to facilitate knowledge sharing and promote
collaboration among students, faculty, and industry professionals.

First Semester
Core Courses
e Financial Management & Policy
e Ethics, Corporate Governance and
Sustainability
e Organizational Behavior
Discipline Specific Elective (DSE -
Any One)
e Advanced Corporate Accounting
e Marketing Research
e Strategic Human Resource
Management
Other Components
e MDC (Multidisciplinary Course)
e AEC (Ability Enhancement Course)
e VAC (Value Added Course)

Second Semester
Core Courses
e Accounting for Managerial
Decisions
e Quantitative Techniques
e Global Business Environment
Discipline Specific Elective (DSE -
Any One)
e Advanced Management
Accounting
e Supply Chain Management
e Management of Industrial
Relations
Other Components
e MDC (Multidisciplinary Course)
» AEC (Ability Enhancement
Course)
e SEC (Skill Enhancement Course)

27
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Third Semester
Core Courses
e Corporate Tax Planning &
Management
e Security Analysis & Portfolio
Management
e Business Research Methods
Discipline Specific Elective (DSE
— Any One)
e Multinational Financial
Management
e International Marketing
e Employee Relationship
Management
Other Components
e MDC (Multidisciplinary
Course)
e SEC (Skill Enhancement
Course)
e VAC (Value Added Course)
e Seminar / Internship

Fourth Semester
Core Courses
e Strategic Management
e Risk Management
Discipline Specific Elective (DSE
— Any One)
e Corporate Finance
e Advertising Management
e Knowledge Management
Other Components
e MDC (Multidisciplinary
Course)
e AEC (Ability Enhancement
Course)
e Research Project /
Dissertation

28
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Komal Yadav

Skills & Interests : Tally ERP ,Excel, Word,
PowerPoint, Basic computers ,Google
sheets and mailing

Certifications : 1 year with Concentrix as
an advisor (CS)

3 Months with IGT as an process
associate(CS)

29
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Muskan Arora (Batch 2020-2022)

"The program provided a strong foundation with practical exposure and industry-relevant skills.
Thanks to the dedicated placement support, | was able to secure a rewarding role at HRN
Solutions, and | continue to grow in my career.”

Current Position: Working at HRN Solutions, Healthcare Recruitment Company

- J
-

Monika (Batch 2019-2021) N
"The Department of Commerce equipped me with the knowledge and con dence to thrive in the

corporate world. With consistent guidance and coaching, | successfully transitioned to a role at
Concentrix.”

\Current Position: Working at Concentrix )
(" Jatin Saini (Batch 2020-2022) )
"The curriculum combined theoretical insights with hands-on training, preparing me well for the
professional environment. | am currently employed at ICICI Prudential Life InsuranceCompany.”
Current Position: Working at ICICI Prudential Life Insurance Company.

J

(““Priyanka Jangid (Batch 2020-2022) )
‘Comprehensive academics coupled with placement assistance ensured | was job-ready. | am
grateful for the opportunities that helped me join HR Nucleus.”

\Current Position: Working at HR Nucleus )

Priya Dabla (Batch 2020-2022) )
"The learning environment fostered my interest in further studies. Personalized mentoring from
faculty encouraged me to pursue higher education con dently.”
Current Status: Pursuing Higher Education at Hans College

J

Meenakshi (Batch 2019-2022) A
"The program's practical approach and faculty mentorship prepared me well for both employment
and further studies. The placement support was instrumental throughout my journey."

Current Status: Pursuing Higher Education at K.R. Mangalam University )
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Alumni status

m working
® higher education

m self-employed

Working profile

B Management & Operations

M Finance & Analytics

® Human Resources &
Recruitment

» Education & Training

B Customer Service

M Entrepreneurship
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COMPANY / ORGANIZATION SECTORS

4 Corporate, IT & MNCs ) [Designations / Roles )
o Accenture Pvt. Ltd. » Management & Operations
» Bank of America o Assistant Manager — Sales
» Carelon Global Solutions e Senior Executive
» Coforge Ltd e Inventory Management
« Concentrix « Senior Team Member (Fraud Deduction)
e FIS » Corporate Event Manager
» Globallogic e Finance & Analytics
- IBM » Benefit Analyst
e IGT Solutions Pvt. Ltd. o Equity Research Analyst Intern
« Johnson Controls e Finance Analyst
o JLL (Jones Lang LaSalle) e Finance Executive
« Mynd e Human Resources & Recruitment
e Nvidia » HR Associate
e Shemaroo Entertainment Ltd e HR Nucleus
« Sun Life Global Solutions o Customer Service
» Ideawise Technology Pvt. Ltd. o Customer Care Executive
e Zucol Private Limited » Entrepreneurship
e Zucol Services Pvt. Ltd. o Co-Founder — Guides Learning Centres
L - J
» theindiglobal
- J [Education Institutions A
» Dev Bhoomi Uttarakhand University
Finance, Investment & Insurance « GAV International School
» Ganesh Stockinvest Private Ltd « Maitree International School, Bhoda Kala
* ICICI Prudential Life Insurance « Narayana E-Techno School, South City 2
Company e Neev — The Foundation School
» SMC Finance « Sri Chaitanya Techno School
* Srflimited « Shivam Public School
* Ming!eLoans « Land Discoveries
N e CAFirm ) )
. . )
Startups, Business & Services
o Guides Learning Centres o S KPrinting
e Forever Company » Footprints
e Nsquare Events e Farnham Beauty Salon
e Samgo Engineering Pvt. Ltd. » Real Estat 33
o Satkar Travels Pvt. Ltd.
- /
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Website: www.gurugramuniversity.ac.in

Email: tpc.commerce@gurugramuniversity.ac.in
Location: Sector 87 Gurugram, IMT Manesar

Gurugram, Haryana, India, 122052

@gurugram.university
ﬁ @gurugramuniversity.ac.in

X @gurugramuniverl
@ @sgurugramuniversity2423

Central Training & Placement Office

e Dr. Charu Gandhi | Director Employability
+91-88008 23600 | diremp@gurugramuniversity.ac.in

» Dr. Aman Vashisth | Training and Placement Officer
+91-85078 00000 | tpo@gurugramuniversity.ac.in

e Dr. Anshita Yadav | Faculty Placement Coordinator
+91-8860 7819 | anshita.yadav@gurugramuniversity.ac.in

 Dr. Nisha Mittal | Faculty Placement Co-Coordinator
+91-8708311461 | nishamittal@gurugramuniversity.ac.in




